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Abstract

This study aimed to investigate demographic facters, health-related behaviors,
and the perceived benefits “of .online health' content among advertising agency
employees. Utilizing a quantitative research approach,data were gathered via online
rating-scale questionnaires./The purposive sampling method-was employed to select
164 full-time corporate office employees working within advertising agencies. Statistical
analyses' performed on the collected data included Mean, Standard Deviation,
Independent-Samples t-test, One-way Analysis of Variance (ANOVA), and Pearson’s
Correlation Coefficient.

The research results revealed that the level of knowledge and perceived
benefits from online-health content was at a high-tevel (X =394 S.D. = 0.26), whereas
overall physical and.mentat-health awareness'was-at'a moderate level (X =3.24,S.D.
= 0.16). However, a-dimension-specific analysis-indicated:-two aspects at a high level:
environment and social support ()? =372, S:D. = 0.16), followed by access to online
health information (X = 3.71, S.0. ='0:24). Regarding work behaviors affecting health,
the employees exhibited a high level of general physical symptoms associated with
office syndrome (X =3.77,S.D. = 0.34), while overall self-health behavior modification
was also at a high level X = 3.68, S.D. = 0.20).
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Hypothesis testing indicated that personal factors—comprising gender, age, job
position, and pre-existing medical conditions—did not significantly differentiate overall
health care behaviors. Nevertheless, dimension-specific findings highligshted that age
significantly contributed to variations in rest attentiveness (p = 0.003), stress (p =
0.015), and gastrointestinal symptoms and inflammation (P = 0.003). similarly,
job positions significantly influenced dietary behaviors (P = 0.016), rest (p =
0.015), and stress p = 0.029). Furthermore, knowledge and perceived benefits
from online health content demonstrated a low positive correlation with health
behavior modification (0 = 0.330,p < 0.01) and physical and mental health
attentiveness (0 = 0.277, P <.0.01), however showed no correlation with work
behaviors affecting health. These insights-imply that while online health content can
effectively stimulate awareness and foster health behavior modification among
advertising agency employees to a certain extent, it remains insufficient in mitigating

the physical health risks inherent in their direct-work contexts.

Keywords: Health Consciousness, Health Behavior, Advertising Agency Employees,

Online Health'Content, Office Syndrome, Anti-Aging-Science
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