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Abstract

The objectives of this research were (1) to examine the marketing mix factors
that influence consumers’ decisions ta purchase hybrid electric vehicles in Chiang Rai
Province and (2) to investigate the purchasing decision behavior of consumers in
the same area. This study employed-a quantitative research approach. Data were
collected from a sample of 400 hybrid vehicle users in Chiang Rai Province using
purposive sampling and questionnaires-as the data collection tool. Statistical methods
used for data analysis included frequency, percentage, mean, standard deviation, and
multiple regression analysis.

The results of the hypothesistesting revealed that the primary factors
influencing consumers’ decisions to purchase-hybrid vehicles in Chiang Rai Province,
at the 0.05 level of statistical significances-were_components of the marketing mix—
specifically product-and place—as well as aspects.oficonsumer purchasing behavior,
including need recognition, information‘search;evaluation of alternatives, and the final
purchase decision. ~The.findings of this study can be utilized in the formulation of
marketing strategies that alien with consumer behavior, thereby benefiting the business
sector by/enhancing competitive advantage, facilitating the development of products
that directly respond to market demands, and supporting the systematic and effective

formulation of policies aimed at_promoting alternative energy vehicles.in the future.
Keywords: Marketing Mix, Consumer Behavior, Hybrid Electric Vehicle
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