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Abstract

This study on the marketing guidelines for pre-cooked health food in Chiang Rai Municipality aims to
study consumer behavior in Chiang Rai on a healthy diet and to study the consumer requirement towards
marketing mix in Chiang Rai on a healthy diet. The sample group were 290 consumers aged from 18 years old
and up that frequent and consume in health food restaurants in the area of Chiang Rai Municipality in 2015. The
instrument used in this study was a questionnaire which consisting of four parts: general information of the
sample group, consumer behavior, consumer requirements toward the marketing mix and extra recommendation
for changes. The statistical analysis used a computer program with percentage, mean and standard deviation.

The results found that consumer behavior in Chiang Rai Municipality on why they ate a healthy diet
was for muscle building. The analysis on the requirement from the consumers toward the marketing mix of
consumers in Chiang Rai Municipality found that overall the product, price and channel of distribution factors
averages were at the highest level and the overall promotional factor averages were at a high level respectively.

Keywords: Marketing Guidelines / Pre-Cooked Health Food
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