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ABSTRACT

Money saving special fund named Thavisouk Bank for Agriculture and Agricultural
Cooperatives (Matt. G) in regions of the country, with savings banks to 59 per cent and the Bank.
A. A. Branch Huaisak. Chiang Rai BAAC Office The amount of money to a savings of 43 percent
due to a lower rate. The Fund and the Bank Taweesuk a 5-year strategic plan (fiscal years 2557-
2561), the third strategic plan developed immune households. Savings Goals indicators
consistently above 70 per cent of fund members who studied the personnel of the Bank for
Agriculture and Agricultural Huaisak. Chiang Rai Therefore, it is imperative to learn about
communication, marketing integration affects the deposit fund Taweesuk. The objective of this
study To study the marketing communications integrated with the Bank for Agriculture and
Agricultural Cooperatives Branch Creek a destination. Affecting deposit funds Taweesuk. And to
investigate the cause of the Fund's customers happy. Bank for Agriculture and Agricultural
Huaisak, Chiang Rai. Saving money is not continued. By gathering and analyzing data from
questionnaires. (Questionnaire) from borrowers to depositors of the bank Taweesuk Fund for
Agriculture in a creek. Province 200 results found. Customers of the Bank for Agriculture and
Agricultural Cooperatives Branch Creek a destination. A recognized marketing communications
integrated in the deposit fund Taweesuk communication type directly by employees. The reason
is that customers do not want to deposit funds Taweesuk continued. Since fewer returns than bank

deposits. The study should further study. The marketing communications of the Fund's happy



customers Bank for Agriculture and Agricultural Cooperatives Branch Huaisak Chiangrai

Province.

Keywords: Integrated Marketing / Fund Taweesuk /Deposit
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