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Formulation of Perfume for Women in Bangkok

%4

qin 31 Iunyans
J
GIETGE 6151701294@lamduan.mfu.ac.th

NANFATINFAATUMTUNA F1UIHINOAASIATOIF 10719

U

v A

) a J 4 o a @ ]
dnindnInnmaniinsesdreuminedouiiveds
<
50971aA519156A3.9/geN 1Ha1gND

s
GRS :nattayal@mfu.ac.th

v Aa

o a 4 4 o a [ 19
a1 ﬂ?%13ﬂ81ﬁ1ﬁ@]ilﬂ§@\‘]ﬁ1@1\1 umIneaeuuvag

UNAALD
Y .. ¥

= Y} Y a 2 Ao s A LY} Y Y
NITANHIAUAINDATIEU N?@Qﬂﬁgﬁ\‘]ﬂ!,W’E‘J@Qﬂ’]ﬁﬂu1ﬁ@u1ﬁﬂﬁﬂﬂﬂﬂ31uﬂ@ﬂﬂ’]ﬁsll@\i

Y
é’wmuﬂuﬂ;amwumuﬂﬁ Iﬂﬂiﬁ@?ﬁWﬁMﬂﬁLWﬁﬁﬂ]ﬂ PIUIU 612 AU NATDUUIVOUIIUIU

[

a Y Yo A = < Y 1 .
nansunn 1dsuanuiienluil 2019 = 2020 91n 5 AU'lwd IduA Frangrantica, Top Best

W

Brand, Sanook, Vines 11ag Cleo wumaaulnaiinnmyeunauaon li3ooay 45.40 waznauin
Ifamianaatuiosas14.92 016115019 20 — 30 AL 31 — 40 1 ¥OU Miss Dior Blooming

Bouquet Christian Dior for women M10Aga @310 181a3/A5918 41 — 49 1 ¥0U Chanel No 5

=2 o a o J

4 dy I~ ] %7’
Eau de Parfum Chanel for women 1l1ﬂﬁ’c:fﬂ AU 2 wammmulﬂuﬁ'mmuslumiwmmumau

v
2 <) 2 ]

o {~n A a [ a J A Y a i J
3 NTUAINIY 3 YWY ﬁllﬂﬁu@’ﬁ]ﬂh%ﬁ NITAINT WUA N N aaﬁ HenIA aIULRBT

b
%

9 a’/ o % ~ o W @ 9 1 =
nuaty nela LLﬁ$113J VIMUUUIUIIDUN Qﬁ1iﬂllﬂ1flﬂﬁ’f]Uﬂ31llﬂ\1ﬂﬁﬂ']81@ﬁﬂ'n$ﬁ\1 NWUIY

i1 1 Y
AUAIAIA Lﬁa‘ﬂ@ﬁauﬂ’Jmﬁwaiﬂummamiﬁmau 150 AY WUN Ghi‘lJ‘i/]WGJJuW%u

.

Yo =< A da! 1 =) o @
"lmumquwa%mmuammuamﬂﬂg (p<0.001)

o o w 2 o A & O & =
ATy UMD, ﬂﬁ]%ﬂﬂﬁlﬁ@ﬂ%@, NITENANTUUIN DY, ﬂ’JHJWQ‘W’OGI,i]

Abstract

The independent study is objected to formulate perfume matching with the preferences of
female in Bangkok. Female volunteers (612) tested 3 perfumes that popularly voted from 5
websites i.e. Frangrantica, Top Best brand, Sanook, Vines and Cleo. Volunteers aged 20 — 30 and
31 — 40 years old higestly preferred Miss Dior Blooming Bouquet Christian Dior for women. The

volunteers aged 41 — 49 years old preferred Chanel No 5 Eau de Parfum Chanel for women. The
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volunteers mostly preferred floral (45.40%) and fresh (14.92%) scents. Miss Dior Blooming
Bouquet Christian Dior for women and Chanel No 5 Eau de Parfum Chanel for women, were
selected as the prototype to formulate 3 perfume for 3 year-age ranges of the volunteers
containing in jasmine, ylang-ylang, mint, fruit peach, orange, lilly, lavender, rose, marine fresh
and wood scents. The formulated perfumes were stable following accelerated stability test.
Sensory evaluation in 150 volunteers showed that all of the formulated products were higher in

preference significantly (p < 0.001).

Keywords: Fragrance, Purchasing factor, Fragrance formulation, Perfume, Preference,

Satisfaction
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