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ABSTRACT
This independent study aimed to study the demographic characteristics of the consumers

who purchased dietary supplement as well as to study the consumers’ behavior and consumers’
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attitudes towards Integrated Marketing Communication (IMC) that influencing on purchase
decision. The participants were 398 consumers who purchased dietary supplement in Chiang Rai.
The research instrument was the questionnaire.

The result showed that most of the participants were female aged between 26-28 years old
who had bachelor’s degree. They were the employers that gained income 10,001-15,000 THB per
month. In terms of purchase decision behavior, more than half of the participants preferred coffee
product as dietary supplement which recommended by friends. The most of them studied and
searched for information before purchasing and purchased the product from department store and
did not have exact date and time to purchase. The participants had attitudes towards Integrated
Marketing Communication (IMC) that influencing on purchase decision in high level including (1)
personal seller, (2) promotion, (3) advertisement, (4) public relation, (5) special events, and (6)

direct marketing respectively
Keywords: Integrated Marketing Communication, Purchase Decision, Dietary Supplement
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