anadesmslumsdoyagnoeslari
vosffu3Tnandanatersiuae
Demand in Purchasing Online Tailor-made Suit
in Generation Y
Tyoyely wemans
Buua: Kanyanut.Jatusat@gmail.com

NaNgATUIMITUMITNA A1U1IH1UIHITFIND

v

ﬁ?ﬂﬂ%%Wﬂﬁ?ﬁlﬂﬂﬁ MWW%T]Eﬂﬁlﬁlulll‘f\hﬁﬁ’N
o I
AT. WYV ﬂ@ﬂg?iim ’Omﬁﬂﬂﬁﬂ‘hﬂ

Buwa: Chachaya@mfu.ac.th

v

AININMIIANST MWW%‘I/]EH&EJLLSJV’\hWa’N

Y
UNANED
v Y a Y Jao s A = = o 1 Y A !
ﬂ’]ﬁﬂuﬂ?’]@ﬁﬁgﬂﬁ\iuugﬁﬂﬂigﬁ\?ﬂle’)ﬂﬂH’]ﬂ\?ﬂ%{ﬂﬂﬁ?uuﬂﬂﬁﬂlﬂﬁﬁjﬂﬁiﬂﬂﬂ@ulﬂlu@

Q

a 1

< ' {aa f o
sFuNenazdIulszaunamsaaianiioninanenisnnudesns lumssegagnoou lail
T @ 1 AR Yy 19 Aa 1 < 2 £ 9
ﬂqllGI’JE]EJNVlﬁﬂ‘lel1”1ﬂll,ﬂQ‘Uijﬂﬂﬂqul%uluﬂli%u’ﬂﬂ%ﬁﬂﬂigﬁUﬂTimﬂluﬂTiﬂl%iZUU
4 Y 1 o ] . A o @ [} aaa Y
@@u”lau 1%’3‘5ﬂ15§fﬂ@]3081\1 HUUALAIN (Convenience) HATUIUAIDY 400 AU ﬁﬂﬁ‘ﬂmlsb'clu

MINATIZHTONAAD TDMTINTIUU Iaun AN tazAdoeas LazadMTIOULIU AD

QU q

% o a o N { 9
Tadauaas (Chi- square Test) HALNITUATIEHDADDYLIHINY (Multiple Regression) nyzal

v (%

Hed1AY 0.05

a < Y Y 1 [~1 =\ 1 =
Nﬁﬂﬁ’Jlﬂﬂ%W’U@MaNGIf]“]JL!“]J’]J’dE]’]JﬂHI’d’JuGIMﬂJULﬂuLWﬁGD'WEI NDIYITHIN 26 — 30 1J

U

=

TagaulvgauszaumsanufSyanas Felisielddomouogsznang 10,0001 — 20,000 VN
Y J = a dy v o < o o
gaouuuvaeunwdIu Inginganssumsse lunuyagndeda Taedlugagnuilsu/diass
v ¥ 9
FINVDIYAGNOYITNIN 3,001 — 4,000 V1N ANV TUMTHONToAgN UIUNI 1 Vdonsa

a A A ,3 9 Yo KR K a Y Y o 1 ]
Iﬂﬂﬁ]ﬂ‘ﬁWﬁiuﬂﬁlﬁ@ﬂ%@%@gﬂ ;ﬁmammuaaumn"l@mmmgﬂgmuaum ANV INYN

(

o ] U ] ] ¥ 4 1 @ ] =\ ]
aregdiulug limelinsdoyagnoou lawl Taengualedislinnudosnis lunisdedage

Q

A o

) ° @ v ' @ v f J {
qmﬂﬁglﬂﬂgﬂllw%u/ﬁ1aﬂﬂ Glui%@‘ﬂll’]ﬂ llazWU'J'lﬂijiJ@]'Jafl'l\uﬂU%@lﬁ W’l’f]’f)uulaull'lﬂﬁijﬂ

MINATDUTVUATIU WU 01g 015N tazs 1o ldneou IdnTnane A MADINTT

JAa A 1

2 ¢ Ao v Y a o v £
1“ﬂ15%@6§ﬂq1/]ﬂ@ullau Iﬂﬂuﬂﬂi]fl@nuWa@ﬂmmuﬂV]‘ﬁWa@ﬂﬂjﬂluﬁﬂ\iﬂwi‘luﬂchﬁﬂijﬂqm



s A A v 9 ' v o ' Y v 9
@@uulauu']ﬂﬂqg’] 3@\1’(3\nJ']ﬂaﬂ%ﬂﬂﬂ']ualfa\iﬂ']\iﬂ']ﬁﬂﬂﬂ'lﬂu']ﬂ GlWﬂ?fJﬂ%%fJWl&ﬁﬂi LUae

Mademuauaiunumiaaia lonsnanedulsmuanasauaiay Nszauisdinn 0.05

Do

ey syuveeu el / mesdune / aaulszaunamsaaia / Anudeans

Abstract

The objective of this study investigated the personal factors and marketing mix factors
that affect generation Y’s demand in purchasing online tailor-made suits. The sampling was the
convenience method and the sample size consisted of 400 respondents of people who had
experience in using an online system. The collected data was analyzed by descriptive statistics by
using Percentage, Means, Standard Deviation and inferential Statistics by using Chi-square test
and Multiple Regression. Coefficients were tested afterward under of 5% significance.

The results showed that the most of the respondents were males and age between 26 — 30
years old, with a bachelor’s degree. They earned approximately 10,001 — 20,000 Baht per month.
The most of the respondents have behavior in purchasing tailor-made suits to purchase fashion
suits, the cost between 3,001 — 4,000 Baht. In term of the frequency, it takes them longer than a
year to purchase one suit. The influence of respondents were considered by product form. They
purchase a variety of products including clothes via online system but never with suits. The
respondents were strongly confident to purchase tailor-made fashion suit.

According to the hypothesis testing, the researcher found that age, occupation and salary
of respondents influenced generation Y’s demand in purchasing online tailor-made suits. In terms
of marketing mix, according to the calculated weight, product factors highly affected generation
Y’s demand in purchasing online tailor-made suits, sequentially followed by place, price and

promotion.

Keywords: Online system / Generation Y / Marketing mix / Demanding
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