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Abstract

The purpose of this independent study is to study Consumer Behavior in Cosmetics of
Women with the Night Time Worker in Entertainment Spot in Bangkok which results can be used
to apply in marketing strategy for their demand. Four hundred of questionnaires are used as a
tool. Data are analyzed using descriptive statistics.
The study found that personal factors were aged between 20-25 years ( 37.50 percent ) , single
(72.00 per cent ) had a secondary education / vocational (47.00 percent ), the samples both were
working during day and night ( 81.50 percent ) and work only at night ( 78.83 percent ), work as a
receptionist ( 25.30 percent ) with an average income, an average expenditure 10,001-20,000 are
40.00 percent , 10,001-20,000 baht / month ( 42.50 percent ), the majority of the work at night.
Women who worked in the period between 18:00 am. - 0:00 pm. ( 60.50 percent ),work for a
period of 1-2 years ( 32.30 per cent ), environment , entertainment is mostly smoke and noise
(32.80 percent ) and make up in the majority of the working time ( 87.30 per cent ). The majority
of white and yellow color skin tone level is ( 32.50 percent ) and normal skin ( 35.30 per cent ),
mainly used for cosmetic products ( 96.00 per cent ) .Their major problem is pimples / acne scars
make special concern (percentage 39.80). People who need to use cosmetic products are
(percentage 89.75), which use cosmetic products for the skin (of 51.81). Most women want the
product not sticky / dry (29.38 percent), used a moisturizer with packaging units (51.00 percent)
and the appreciable price is 100-300 baht per piece (36.50 percent). Most women purchased Day
Cream, also most women often (percentage 39.50) buy Powder / Pressed Powder for face,
(percentage 66.00 ) Cleansing products that they most frequently purchase is toner ( percentage
29.80 ).For the party influence, the decision of the majority of the self ( 82.50 per cent ) mainly
they buy cosmetics counters, they have brand loyalty ( 30.00 percent ) and normally tend to buy
cosmetics 1-2 months / time ( 74.00 per cent ) . most of them get an information of cosmetic
products from the television commercial (percentage 31.13 ), which they most of the time make
the specific brands purchase ( 40.00 percent ), but did not specify the place of manufacture
(percentage 59.50 ), the skincare products that they prefer to consume is the Medium price
products (62.30 percent ), the majority of the people who do not use skin care products because it
is too sticky ( 34.50 percent ). On the other hand, for the people who use the skincare products
every day is 80.30 percent .

The study found that the marketing mix is featured on most products , followed by the

promotion, marketing and pricing , and the smallest is the distributor channel .



The study of the relationship between individual factors to the marketing mix, a different
significance level of statistical significance 0.05 showed that the level of satisfaction of the
marketing mix, the overall rankings. much Given the Showed that the level of satisfaction with
most aspects of the product, followed by the price, promotion, marketing and distribution
channels.

products Showed that the level of satisfaction is the most sensitive skin should look for
cosmetic products . No sticky specified date / month / year of manufacture, expiration , and how
to use it were the information that the consumer concern . Cosmetic products must be good
quality, easily absorbed and non-greasy and did not cause allergies. Experts also found that the
level of satisfaction with the most toward cosmetic products with were the reasonable price,
quality and quantity. For the distribution channels found that the level of satisfaction were the
most toward the direct and storefront locations were the most suitable for the introduction of
products by sale representative. They did prefer the offers home delivery Online stores and the
Internet products better. And last, for the sale promotion, The sample had the highest level of
satisfaction with promotions, special events . Advertising is providing information through

various media to be recognized by celebrity and well known people .

Keywords : Cosmetics / skincare / purchase behavior / attitude / marketing mix
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