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Abstract

The main focus of this study is to comprehend the role played by the advertising media
in online social networks, which affect people decision making on purchase of fashion goods,
using students in Chiang Rai province as case studies. Questionnaire surveys were used as the
method of data collection tools, and the sample group use in the study are 400 students from three
government own universities in Chiang Rai. Using convenience sampling to collect the data. Data
analysis used in the study are of statistically approach which include frequencies, means,
percentages and Standard deviation used on the personal data collected.

There are four groups of this research. (1) The result of the study showed; Base on the
personal fundamentals analysis majority of the student involve in purchasing fashion goods are of
female gender between 18-21 years. They have a single status. Most of them who are in their
bachelor's degree of their education with an average income of 5,001 — 10,000 baht.

(2) Facebook is the most used social network used when purchasing fashion products,

this is concluded by analyzing the online social networks usage and fashion purchasing behaviors.



They usually use social media in 2.01 pm - 12.00am. and spend time more than 5 hours per day.
The most fashion product that have percept from social network is clothes product.

(3) The result of the study about the perception of advertising on online social media
showed; The most of perception level is the perception of advertising patterns directly on the
online social network area and the perception of advertising patterns from creating group or web
page.

(4) The study only focused on decision making through the response of the participants,
the conclusion of the study was based on that response. Base on the response of the participant
the study found that product with higher advertisement involvement on social media are more
patronize by the participants at means about 4.20. Moreover, advertisement signs on fashion
products on social media increase traffic to that site and also affect the decision making towards
the purchase. Results found that respondent have an average level in response to purchasing
decision which the highest is advertising on online social media networks helps in purchasing
faster for interested products. Moreover, advertising signs of fashion products on social media

networks have an effect on purchasing decision making of fashion products.

Keywords: The Perception of Advertising /Online Social Network /Purchase Decision /

Fashion Product
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