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Abstract

This study aims to study the marketing guideline of fresh coffee café for people in
Generation Y (Gen Y) in Amphoe Mueang Chiang Rai, Chiang Rai province. The objective of
this independent study is to avoid competitive pricing, has a unique identity and to meet the needs
of the target.The target of this study is the people in Gen Y age between 18 — 37 y¢€ars old who
lives or work in Amphoe Mueang Chiang Rai, Chiang Rai province.

The study was conducted in quantitative approach. Data was collected through
questionnaire by convenience sampling 400 sets nearby coffee! café .in Amphoe Muang
Chiang Rai from January 2018 to March 2018. Demographic and consumer behaviors were used
to analyze with descriptive Statistics such as frequency distribution, percentage calculation and
target attitudes was used mean and standard deviation to analyze.

The study found that cold drink still popular in Gen Y, they think that it should have
unique drinks of the coffee cafe or seasonal exotic drinks and price should be set at
50 -100 baht/cup which according to<the/income of most people in Chiang Rai. Gen Y prefer
discount promotion for drinks or apply.for membership privileges of the coffee cafe. The service
of the coffee shop’s employees isfone of the important factors Gen Y would like to see the
coffee café ‘s employee:to.be cheerful and good service which is one of the key factors that make
them come back again/ In addition, the style of the coffee café that they prefer is a
24-hour coffee cafe or a daytime coffee shop and a café at night decorates with trees and
near the river. It would be good if the coffee café locate not too far, easy to go and enough
parking.

Gen Y like to surfing internet or social media networking so if the coffee cafe owner
would like to promote the business or make relationship with the target it should be on social

media such as Facebook or Instagram which is high effective but low cost of advertising.



This study came up with suggestions which are 1.)Business owner or coffee café should
keep updating their customer’s need 2.) Study how to do online marketing because it can reach

through customers quickly, low cost of advertising and effectively.

Keywords: Marketing/Coffee café style/Business Strategy
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